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Dear Reader,

Hereyou are; the Clean Clothes Campaign Annual
Report 2004. We are pleased to look back upon an
outstandingly successful year of campaigning. Asyou al
know, thiswasthe year of the Olympic Gamesand
chancesarethat the Fair Play Campaign did not fail to
attract your notice. The Fair Play Campaign wasaworld-
wide campaign aimed a improvement of working
conditionsin the sporting goodsindustry. Never before
did theworld witness so large acampaign caling attention
toworking conditions. It wasthe CCC who initiated the
campaign both nationally and internationaly.

Sport |abel sareimportant actorsin the clothing industry.
Par excellenceitisanindustry whereimage projectionis
considered crucid. Thisiswhy companies seek the
spotlight at big sporting events. For the CCC thisisan
excd lent opportunity, with thewholeworld watching, to
cal attentionto the darker side of the clothing industry.
The Fair Play Campaign succeeded well inthis. But no
matter how successful, it can be no morethan astep
forward to the campaign at the Olympic Games2008in
Beijing.

Surely, in 2008 acampaign for better working conditions
inthegarment industry will till be necessary.

Inview of this, we hopethat we can rely again onthe
organisationsthat worked together during the Fair Play
Campaign. Because those who dedicate themselvesto
improvement of working conditionsintheclothing
industry need the endurance of amarathon runner.

Evert deBoer
Chairman Clean Clothes Campaign
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Introduction

The Clean Clothes Campaign (CCC) aimsto improveworking conditionsin the globa garment industry
and to empower workers, most of whom arewomen, with the ultimate goal of ending the oppression,
exploitation and abusein thissector. The CCC began in 1989 when solidarity and women' sorganisations
inthe Netherlandsand UK took up the case of agarment factory lockout in the Philippines. Women at
thisWilliam Baird (UK) and C& A (NL) subcontractor, werefired for demanding their legal minimum
wage. During the year theworkers picketed, groupsin the Netherlandsand UK continued campaigning.
Campaigning for “clean clothes’ had started, taking up the demands of Southern women’s' groupsand
labour organisations. Having started in the Netherlands and the UK, the CCC isnow aEurope-wide
network that has built up over the past fifteen years. This Europe-wide network isin turn part of alarger
international network of trade unionsand labour NGO’ s, both in producing and consuming countries,
which strivesto advanceworkers' rightsworldwide.

With thisannua report the CCC wishesto inform everyoneinterested in the* Stichting Schone Kleren
Overleg”, internationaly known asthe Clean Clothes Campaign, particularly about the activities of the
International CCC Secretariat (IS) and the Dutch CCC Secretariat. You will find linksto our detailed

activitiesreport (both for thel Sand the Dutch Secretariat) in thetext.

Clean Clothes Campaign — Mission

In our foundation charter (seefor the completetext: http://www.cleancl othes.org/ftp/
ccc_foundation_charter.pdf) we state the following about the objective of the foundation:

Article2.

1. Thefoundation has asits objectives:.
a. To contributeto theimprovement of working conditionsin the garment industry world-
wide but especidly in developing nations; and
b. To accomplishthe abovegod in — inthe most general sense— any manner that is
relativetothisobjective,

2. Making profitsisexplicitly not the objective of thisfoundation.

The CCC aimsto achievethese objectives by:

Putting pressure on companiesto take responsibility to ensurethat their garmentsare producedin
decent working conditions.

Supporting workers, trade unionsand NGOsin producer countries.

Raising awarenessamong consumers by providing accurateinformation about working conditions
inthe global garment and sportswear industry, in order to mobilise citizensto usetheir power as
consumers.

Exploring legal possihilitiesfor improving working conditions, and lobbying for legidation to
promote good working conditionsand for lawsthat would compel governments and companies
to becomeethical consumers.
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Clean Clothes Campaign — Organisation profile

The CCCisanetwork organisation, made up of

European CCC codlitions: autonomous coalitionswith NGOs (consumer, research, women's, fair
trade and youth organi sations, solidarity groups, churches, etc) and trade unionsas membersin
European countries, each with anational secretariat

CCC'projects, ‘project groups or ‘task forces in severa garment producing countries
(Eastern Europe, India)

Aninternational partner network of NGOs, unions, individua sand ingtitutionsin most countries
where garments are produced.

A loose, informal network of organisationsor coditionsthat run Smilar campaignsin other
consumer countries (ex. USgroups, Fair Wear in Austrdia, Ethical Trade Action Groupin
Canada), severa NGOsin European countriesthat do alot of CCC-related work and may one
day establish acomplete campaign (Italy, Portugal) and theinternationa trade union
organisations.

Aninternationa secretariat

Over 200 different organi sations participatein the campaign.

Organization Chart

Campaigns 1.8 fie

Admimstration 1,0 fte

L

4— Office management 1,0 fie

= PROVIDES SERVICES TO

1 fre (full-time equivalent) = 36 hours/week
gender ratio = 6,5 fte women, 2,4 fte men

BACK OFFICE INTERNATIONAL
DUTCH SECRETARIAT
SECRETARIAT Information Technology 0,5 fle
Finance 0.4 fte Urgent appeals 0,6 fte

European coordination 0,8 fie

Themes and campaigns 2.2 fie

Research 0,6 fie
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The CCC Amgterdam office consists of three self-steering teams: onefor theinternationa secretariat, one
for the Dutch secretariat and onefor administrative support (back office). The office manager actsas

liai son between the teams, who are beneficiary-driven, and collectively make decisonsin regular team
meetings. The staff collectively decides about the general matters of the organisation, thereby supported
by theboard. Strategic decisionsregarding target and priority setting that concernthewhole CCC
network aremade at both international and European CCC mestings.

The International Secretariat

- Coordinatestheinternational activitiesand campaigns

- Fadlitatestheinternationa campaign structuresand channels

- Coordinatesand/or facilitatesthe internationa urgent appedls

- Generates publications, makesinformation accessiblefor abroad public and carries out or
commissionsresearch

Thelnternationa Secretariat meetsthreetimesayear with the European CCC codlitions. These meetings
serveto set up new strategies, coordinate ongoing activities and improve communication structures. The
genera outlinesare elaborated in task- and working groups on specific themesand campaigns, formed
onthese occasions.

With theinternational partner network there are continuous bilateral contacts on concrete casework
(urgent appeals). Apart from thisongoing work, thematic and regiona meetingsare organised under the
supervision of theInternational Secretariat for genera strategy and agenda-setting; these mestings
providetheframework for the CCC long range strategic plans.

The Dutch Secretariat

- Carriesout the Dutch campaign coordination, particularly aimed at raising the awareness of
Dutch consumers about the working conditionsin thegarment industry in genera andin factories
producing for specific brandsin particular and at |obbying and campai gning on Dutch companies

- Followsup oninternationa urgent apped sregarding Dutch companies, e.g. by pressuring
companiesto (re)act upon the demands of workersin their supply chain after the observation of
violation of theinternationa ILO conventions

- SendsaDutch representative to meetings of the European and internationa networks.

The Dutch coregroup (“ SchoneKleren Overleg”) consists of three national organisationson labour rights
issues. The core group meets once amonth, and givesinput on the strategies and policies of the Dutch
CCC Secretariat inthenationa context.

Membersof the coregroup are:
Landelijke IndiaWerkgroep
Filippijnengroep Nederland
Goede Waar & Co

Stichting Onderzoek M ultinationale Ondernemingen.
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The broader Dutch Network servesto bring unions, human rights and labour NGOs and consumer
organisationstogether on international labour rightsissues. Threetimesayear the network meets under
the supervision of the Dutch Secretariat, where the most salient issuesare discussed and agendas are set
for the coming period.

Participating organisationsare:
NOVIB - NVVH - Sari WereldMode
_ Winkes
FNV Mondiad - Consumentenbond
. SOMO
Amnesty Internationa - 1CCO
- Filippijnen Gr

CNV jongeren - Hivos Negglj and o®
StichtingOmdag - CNV internationad . BurmaCentrum
deL andelijke Vereniging . Vagtenaktie Nederland
van Werdldwinkels

. Cordaid - Goede Waar & Co
Max Havelaar i ;

. Fairtrade organisatie + Landdijkelndia
Solidrided _ werkgroep

- Nationale Jeugdraad
Stichting Natuur en CoS
Milieu - Nederlandse vrouwen .

- GuatamaaComite
Raad

Stichting Oikos

The back office

The back office provides servicesto both the International Secretariat and the Dutch Secretariat. Itis
respons blefor the administrative tasks, human resource management, external information services,
websites, financesand facilities.

The board

The board consists of five members. The board members do not earn honorariums, salaries, or
other forms of compensation from the foundation. They do havetheright to reasonable
remuneration for the costsincurred while performing their function. In 2004 no expenseswere
claimed by board members.

Theboard performsthefollowing tasks:
Itisresponsblefor human resource management
It supervisesthe goa-setting and functioning of the International Secretariat and the Dutch
Secretariat and seesto it that the annua planning iscarried out.
It supportsthe International Secretariat and the Dutch Secretariat in carrying out the
variouscampaigns
It monitorsthefinancial situation and authorizestheannua (financid) reports
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Composition of the Board

Charman; E. deBoer.
Subgtitute: D.J. Binnerts

Tasksand functions.
0 Surveyshboard and CCC activities
0 Prepares—together with the secretary —and presides over the board meetings

Secretary: V.A. Schipper
Subgtitute: E. deBoer

Tasksand functions:
0 Isresponsiblefor HRM of thetwo secretariats and the back office (incl. evaluations, career
planning and conflict mediation)
0 Prepares—together with the chair —the board meetings

Treasurer: M. Simons
Substitute: A.PM. deVries

Tasksand functions:
o Surveysfinancia mattersof the CCC organisation and isresponsiblefor reporting to board
o Deveopsandimprovesfinancial administration in close cooperation with the back office

Vicecharman: D.J. Binnerts
Subgtitute: V.A. Schipper

Tasksand functions.
0 Advisesthe CCC gtaff on theimprovement of the CCC organisationintermsof efficiency and

efficacy

Vicetreasurer: A.PM. deVries
Subdtitutes M. SSmons

Tasksand functions.
0 Supportsthe CCC gtaff in the devel opment and implementation of various campaigns
0 Advisesonfunding applications
o Iswdlinformed about the structure of the Dutch and international network.
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Clean Clothes Campaign - Activities

International Secretariat

The 2004 activities of the International Secretariat were part of the 2002-2006 programme“ The Right
to Organise— The Right to Know” . Our main 2004 activity wasthe Play Fair at the Olympics
campaign, an global campaign with internationa partners, directed towardstheAthens Olympics. This
campaign consequently received the most publicinterest —aswell asthe most mediaattentioninthe
history of the CCC. But naturally a so other (regular) activitiestook place. Among the highlightsof the
International Secretariat’ sactivities (seefor an extended activities overview http://www.cleanclothes.org/
ftp/2004_CCC Activities Report.pdf):

Publiccampaigns: TheRight to Organise—TheRight to
Know

2004 wastheyear of theinternationd “Play Fair at the Olympics
Campaign”. Thiscampaign, jointly organised by CCC, Globa Unions
and Oxfam, has been one of the biggest ever mobilisationsagainst
abusivelabour conditions. Hundreds of organisations and many top
athleteshave participated in over 35 countriesand morethan half a
million signatures have been collected in support of the campaign. In
the order of 500 local campaign events (some of them consisting of PLAY FAIR  noccmmoc e
hundreds of local actions) have been organised and this has hel ped
contributeto extensive coverageontelevision, radio and inthe press
all over theworld.

ThePlay Fair campaign focused on the sportswear industry. A report has been written about poverty,
workers' rights, trade, and globdisation in the context of the global sportswear industry (http://
www.cleancl othes.org/publications/04-olymp-report.htm). CCC took the lead in thelobby team and
jointly with the Global Unions, Oxfam and Asian partners aconcise set of demandsand proposalswas
devel oped, the so-called Programme of Work. The main pointsin this Programme of Work were about
theimportance of promoting freedom of association and the need for additional guidancefor monitorson
thisissue, and for devel oping remedial strategiesthat provideworkerswith the awarenessand the
environment needed to form or join organisations of their own choice.

Animportant eement of the Play Fair at the Olympics campaign (PFOC) has been to push brandsto
engagedirectly (vialocal compliance staff) with our Southern partnersto discussthe concrete casesthat
featured asexamplesin the PFOC report. Puma, Asics, Umbro and adidas had meetingswith more than
one partner and the FLA member companies (including Nike, Reebok, adidasand Puma) jointly
responded positively to the Programme of Work. The campaign aso met with thel OC. Although clear
follow stepswere discussed at thismeeting, the |OC told the campaign later it isnot prepared to discuss
itsown responsibilitiesto workersthroughit’ s ponsorship and licensing program. The campaign towards
the OC will befollowed upin 2005.

During the Play Fair at the Olympics campaign, the European Parliament passed aresolution supporting
the campaign aims, the British Parliament passed amotion supporting the campaign, and abill entitled
“Play Fair at the Olympics” wasintroduced in the US Congress. Many membersof severa national
parliamentsal so supported the campaign.
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Support and expansion of theinter national network, especially in production countries

In 2004 the CCC visited partnersin various countriesin Asaand Africa(Cambodia, Bangladesh, India,
Turkey, Madagascar, South Africa). Vistswereregularly combined with the co-organi sation of
conferences and workshopswith regiona trade unions, NGOs, and international (labour) organisations.
Asaresult of thefield visits partners are better informed about the CCC network and support strategy,
specifically the Urgent A ppeal smechanism, and the Situation in other garment producing countries.
Partnersare a so encouraged to cooperate at national level, and jointly strategise and request
international support. Organisationsactivein Europeaswell asinternationaly have abetter understanding
of the concrete needs of trade unionsand NGOsin production countries.

The Trainthe Trainers project —designed to train and support Eastern European partner organisations—
that started in 2003, was successfully concluded in 2004. Intotal, 37 new, grassroot, mostly female,
local researchersweretrained to enable

them to reach out to theworkersin their

immediatesurroundingsandleamabout | |
their conditions. Thiscandirectly aid : '
workersintheir effortsto organisefor |

change.

In 2004 the so-called Asiantrans
national cooperation (TNC) network

officially started, coordinated by AMRC “Nort f:" Se7 gf %
and made up of groupsintheregionwho b, W . /
areresearching or campaigning around - ,'FP €s out.

Asian TNCs. CCC actively cooperates
with thisnetwork and sharesthe
information obtained viaUrgent appeal
casesor viapartnersin Southern Africa
or Central America. CCC did research
on and published 10 page company
profilesabout four Asian TNCs: Pou Chen (ak.a. Yue Yuen, theworld’ slargest sport shoe
manufacturer), Li Fung, ASICSand Mizuno. Thesewere extensively used during thelobby and
awarenessraising activitiesundertakeninthe Play Fair a the Olympics Campaign (PFOC). A database
was made, together with organisationsin Africa, tofileinformation on Asan TNCsin Africaand to make
theinformation accessbleto others.

an-workers' _r.r-j;f? e

Together with the Evangelische Akademie Mei ssen (Germany) and Dutch IRENE, the CCC organised
the seminar “ Campaigning strategieson informal labour inthe globa garment industry”. 45 participants
from 20 countrieswere welcomed. The aim of the seminar wasto shareinformation on (1) the current
challengesfacing workersin the garment sector’ sinformal economy and (2) organising, campaigning and
other initiativesinvolving or in support of theseworkers; and (3) to formulate specific goalsand strategies
for labour rights campai gns seeking to support workersin the garment sector’ sinformal economy. The
evauation of themeetingwith al involved highlighted the direct support al got from participating and
learning from each other.
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Urgent appeals

Work on urgent appeal' s cases expanded dramatically during 2004. A total of 73 caseswere processed
by CCC staff.

During 2004 the CCC worked extensively behind the scenes (i.e. international solidarity work without a
public campai gning component) on cases. The CCC has continued to devel op thisaspect of itsurgent
appeal swork, which focuses primarily on direct contact with partnersin Europe and in countrieswhere
garmentsare produced, with brands sourcing at factorieswhereviolationsare reported, with multi-
stakehol der initiativesthat have member brands sourcing at factoriesin question, and with other relevant
stakeholders (public authorities, employer associations, tc.).

Large-scaeinternational letter writing and mediacampaignswere al so organised as part of urgent
appeals casawork on public cases. In 2004 theseincluded the (ongoing) cases of over 200 workers
unjustly dismissed at North Sails (Sri Lanka), union repression and unfair dismissal at Workwear Lanka
(Sri Lanka), unjust dismissal of workersat PT Tae Hwa (Indonesia), widespread rightsviolationsat the
spinning millsin Vedasanthur (India), the shooting deaths of unionist CheaVicheaand Ros Sovannareit
(Cambodia). Some public cases reached resol ution during the course of 2004, for examplethe case of Pt
SarasaNugraha(Indonesia) in which an agreement was reached to reinstate 800 unjustly dismissed
workers.

Continuation of theactivitiesaimed towar ds pushing the companiesto adhereto a good
codeof conduct, in which verification of implementation iscentral

Most dialogue with companieson socia standardsin the supply chain took placeinthe context of the
Pay Fair at the Olympics Campaign (see below). The main advancementsin the CSR policiesand
implementation of social standards by the targeted sportswear companies:

Organisation of worker trainingsaddressing freedom of association

Direct dialoguewith the International Textile, Leather and Garment Workers' Federation
regarding workers' rightsto form and join trade unions

Development of more credibleworkplaceinvestigations and complaints procedures, directly
engagingwith local stakeholders

Grester attention to theimpact of purchasing practiceson ethical programmes

Evaluation and further development of labour practice policies, including supply chain mapping
and wagecriteria

Cons dering working with other active companies and non-governmental organisations

In 2004 the CCC continued to servein the board and expert committee of the Fair Wear Foundation,
and on the steering committee of the“ Joint I nitiative on Corporate Accountability and WorkersRights’.
The Joint Initiativeisthefirst effort to bring together key organisations (Clean Clothes Campaign, Ethical
Trading Initiative, Fair Labour Association, Fair Wear Foundation, Social Accountability International and
Worker Rights Consortium) on different aspects of codeimplementation and/or enforcementina
programmeof collaborativework.

In 2004, the project hired acoordinator (on secondment from the IL O) and started apilot projectin
Turkey totest the variety of codeimplementation sirategies and approaches. Thepilot will involve
European and US companies and their garment suppliersin Turkey, aswell astrade unions, NGOs,
industry and employers associationsand other interested parties.
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I ntensifying activitiestowar dsgover nments(local, national and international), in which
governmentsare approached in their roleaslegidator aswell as (lar ge scale) consumer

In 2004, various CCC coalitions continued to work on the Clean Clothes Communities project, where
local governmentsare encouraged toinclude socia standardsintheir buying and procurement policies. In
total 10 new citiesin France, the Netherlands, Bel gium North and Germany adopted aresolution about
sustainable public procurement of their work wear. In Belgium North, 69 communitiesout of + 300
adopted aresolution, whilein France thisnumber now totalsto 270. Inthe sameyear, 10 community
councils (mostly in Belgium North and the Netherlands) were pushed or worked with to take concrete
stepstowardsactual implementation of the resolution. The Clean Clothes Campaigns Spain and UK
started a Clean Clothes Communities project in

their countries.

To share and spread the accumul ated
experience and best practicesregarding Clean
ClothesCommunities, the Clean Clothes
Communities Reader was compiled, containing
the most relevant and useful documentsfromthe
countriesthat have had the Clean Clothes
Communitiesproject running for awhile,

Dutch Secretariat

The 2004 activities of the Dutch CCC were
primarily linked tothe globa “Play Fair at the
OlympicsCampaign”. Inthe Netherlands, the
campaign-team was composed of the Schone Kleren Kampagne, the FNV and Novib—Dutch
representatives of theinternational organisations coordinating the globa campaign. Thisteam guaranteed
aclear and coherent cooperation with theinternationa |obby and campaign-team onthe overall strategy
and communication of thecampaign.

Themain campaign-activitiesthat were (co)organized by the Dutch CCC (seefor an extended activities
overview: http://www.schonekleren.nl/ftp/2004 jaarverdag Schone Kleren Kampagne.pdf):

ThePlay Fair at the Olympics campaign waslaunched in the Netherlandswith apress
conference and alively parade through the city of Amsterdam. Inthe Olympic Stadiumin
Amsterdam the“ Play Fair at the Olympics’ report was presented by the Clean Clothes
Campaign, FNV and Novib to arepresentative of the National Olympic Committee of the
Netherlands by agigantic Greek god by the name of Zeus.

In 2003 26-years old Hamdani wasfired from PT Paranub, an adidas shoefactory in Indonesia.
He continued working as alabour union member. The Dutch CCC organised a speaker tour
through the Netherlands, with aguest lecture at the Amsterdam Fashion Ingtitute and interviews
by severa media.

Oneday beforethearriva of theactua torch, an dternative Olympic torch relay was organised
through Amsterdam. Five body painted fire artistsled the procession from the “ Westermarkt” to
the“ Nieuwmarkt”. The square of the Nieuwmarkt wastaken over by aninflammatory -yet
colourful- demonstration with stand up comedy and afire-eater whoignited thedogan“EIS
EERLIJKE SPORTKLEDING” (“demand fair sportswear”).

Because FILA continuoudy refused to meet up with theinternational campaign codition, actions
againgt the brand have been organized throughout Europe. Alsointhe Netherlands activistswent
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up to the office of the national FILA importer and distributor, with bannersand areport onthe
circumstancesin which FILA clothes and shoes are made. Also 100.000 Boomerang Postcards
(freeditribution through gyms, cultural venues, barsand other public spacesin the Netherlands)
weredistributed with thetext “FAIL ON FAIRPLAY”, imitating thelogo of FILA (logo-busting)
In August the Dutch Play Fair campai gn had gathered 29.500 signatures of Dutch consumers
pressuring of sportsbrandsto take action against unfair labour conditionsin the sportswear
industry. Especialy Asics, as sponsor of the Dutch Olympic Committee NOC* NSF, was
targeted. Themany protest | etterswere delivered to the Asics Europe president Mister Motoi
Oyama. Asicsexpressed that he sharesthe concerns of the petitionersand claimed to put big
effort into their corporate socia responsibility. The company had aready taken stepsinto this
direction, but said that the campaign did accelerate this process.

Under the Auspices of the Belgian Clean Clothes Campaign, representatives of the Dutch CCC
participated in the 2000 kilometers bicycletrip through Europein order to reach the Olympic
capital on August 12th. Focal point of “Leuven-Athens2004” wasto draw attentionto the Play
Fair campaign. Support for thetour has been overwhelming, asthe cyclistsaong the route have
been aided by local authorities, campaigners and sportsmen and women.
Participationinthe“sew in” action at the Olympic Gamesin Athens. A large group of faceless
activistsworking at sewing machineson arooftop inthe center of Athens, withthe Acropolisas
the backdrop, drew attention to the plight of exploited facelessworkers.

On abig screenin the center of Amsterdam the 100 meter swimming final swere broadcasted for
alargeaudience. During the broadcasting a so short filmson the Fair Play at Olympicscampaign
were shown. Therewasalot of interest in the campaign among the public and many protest
signatureson 1OC were collected.

During thewhole campaign, NOC* NSF (the Dutch Olympic Committee) and various sport
federations have been approached to openly support the campaign demands and Programme of
Work.

Clean Clothes Campaign — Social impact

Staff

Asmadeclear in our organization chart, the Clean Clothes Campaign does not have adirector or
management staff. Every staff member is part of the collective decis on-making, which contributesto
productivity and efficiency becauseteam-membersarefully informed and involved, and back each
decision (sincethey were part of coming to agreement onit). Thisalso meansthat CCCisinternaly in
linewith thevaluesit externally promotes. grass-roots democratic organising, participatory methods of
research, workpl ace assessments, direct involvement of workersthemsalvesin all processes established
to promotetheir rights. All employees of the Clean Clothes Campaign receive the same amount of
monthly salary (relativetoratiofte).

Since January 1 2004, the CCC has set up and contributesto apension plan for the staff members.

In 2004 aso-called Risk Inventory and Evaluation (RI& E) has been carried out to meet the statutory
regulations as stated in the Labour Law (Arbo Wet).

Environment

In 2004 the CCC formulated itstravel policy to diminish environmental damage related to too many flying
miles. Staff memberswill travel by train when thistakes|essthan 8 hours. When travel timeismorethan
8 hours, staff membersarealowed to travel by airplane.
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Financial Report

Mr. G-J. Jordaan RA and Mr. A.H. van Engelen, registered accountantsin Nieuwegein, approved of the
financia report 2004

BALANCE SHEET (after result allocation) (i euros) 31-12-2004 31-12-2003

ASSETS
tangible fixed assets
office equipment 2.692 4,293
recelvables and payment
M vk 3.247 5171
subsidy receivable 36,283 112,415
Bquid resources
bank deposits 178,394 85.534
petty cash 19 514
TOTAL ASSETS 220,635 208.932
LIABILITIES
capital
capital as of 31% December 64.074 60,749
Subsidies to spend 105.513 01.726
wage tax 2.282 2438
salaries 15,962 9.573
s00a| premiums 804 719
pensions 5.645 =
creditors 8.023 36.727
costs payable 11.432 7.000
TOTAL LIABILITIES 220,635 208.932
STATEMENT OF BENEFITS AND COSTS (i euros) 2004 2003
BENEFITS
activities = 7.839
special grant SOMO (EC) = 113.334
subsidies spent 374.592 139.807
donations 3.906 3.559
interest 1.566 1
other benefits 13.416 246
release of apperopriated reserve for moving office - 25.000
TOTAL BENEFITS 393.480 289.786
COSTS
staff 175718 120.075
housing 6.754 13.975
organisation 25.264 37.415
activities 179.339 75.381
depreciation 3.080 2,376
TOTAL COSTS 390.155 249,222
RESULT 3.325 40.564
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